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PACKAGING
Utilize Consumer-Friendly and Environmentally Responsible Packaging
Ensure greater than 95% of global product packaging is recyclable by the end of 2025.
Ensure all non-pharma product packaging is free from PVC,
including timely elimination from newly acquired products.
Increase Post-Consumer Recycled (PCR) plastic to a minimum of 25%
average across all global plastic packaging by end of 2025.
Source all paper and board packaging from recycled material and/or sustainably
managed forests ensuring compliance for all future product acquisitions.

We are committed to developing and producing consumer friendly
and environmentally responsible packaging across all our global brands.

We continuously evaluate plastic component reduction and elimination from our
packaging wherever it is practical, including seeking non-plastic alternatives and
reducing plastic weight where possible, increasing plastic recyclability and circularity
through plastic component simplification and consumer education and by increasing the
amount of PCR plastic in our packaging. These include opportunities to reduce
our virgin plastic packaging footprint through increased use of PCR plastic,
light-weighting, product formula concentration, durable/refillable
packaging and plastic material substitution.
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PLASTIC PACKAGING STRATEGY
Aligned with our overall Sustainability objectives, and in recognition of the global
challenges around the use of plastic in packaging, we continue to pursue our Plastic
Packaging Strategy. We want to ensure that our plastic packaging has minimal
impact on the environment, and we hope to achieve that with three key focus areas:

1. Plastic should be eliminated or reduced from our packaging wherever it is practical.
This means seeking non-plastic alternatives from across our supplier base.
Plastic should also be reduced in weight where it is not deemed necessary for
product protection and containment.

2. Plastic recyclability should be increased through a combination of plastic
component simplification and consumer education. During development, we

will seek solutions to make plastic packaging free from contaminants that
prevent recyclability. This can include moving from multiple plastic materials,
which cannot be separated, to a mono material structure, or removing metal
from plastic packaging.

3. Plastic sustainability should be grown through increased circularity.

We continue
to increase the amount of PCR plastic across our packaging and will
increasingly look to source plastic from sources that actively reduce pollution
from our Earth’s oceans.
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PACKAGING RECYCLABILITY

We have improved overall recyclability across our broad portfolio of
products, with global recyclability increasing from 71% to 84% since 2018.
This equates to 60 million lbs. of recyclable material recovered from the packaging waste
stream every year. As an activator member of the US and UK Plastics Pacts, we collaborate to
improve the recyclability of our portfolio and to eliminate problematic and unnecessary plastics,
driving action toward a circular economy. Our work with the Association of Plastic Recyclers
and The Recycling Partnership helps us design our packaging to deliver recycle-friendly
packages, incorporating and producing high quality post-consumer recycled content.

Consumer Education on Package Recycling
During 2021 we continued the use of How2Recycle labels through our partnership with the
Sustainable Packaging Coalition. We increased adoption to more than 2,000 How2Recycle®
labels on our North American packages since joining. WATERPIK® now has the majority of their
product packaging updated to include How2Recycle labels. How2Recycle labeling will remain
a priority for us in all future acquisitions. In addition, we have joined and adopted the On Pack
Recycle Label for all products sold in the UK, and our packaging in France will carry the Triman
recycle symbols to aid consumers in 2022. These programs are highly beneficial to the recycling
industry by informing consumers what should and should not be recycled through clean and
simple communication, helping to drive the circular economy.

Highlights of 2021 Accomplishments
• Cleaner Bottles - Driving towards our goal to be 95% recyclable by 2025, spray cleaner bottles

were identified as a unique and necessary challenge to redesign for recyclability. Removal of the
color pigment in the polyethylene terephthalate (PET) bottle is our first phase of transition, and
development work was completed in 2021, with implementation set early 2022. Our program of
replacing polyethylene terephthalate glycol (PETG) shrinksleeves with cPET sleeves drives us
closer to a recyclable container and away from problematic materials for the recycle stream.
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• Tubes – In 2021, we launched our first recyclable tube to help support our

recycling initiatives in the Oral Care space. The launch of ARM & HAMMER
100% Natural Baking Soda toothpaste was the UK’s first that is recyclable for
the carton, tube and cap. Continuing that success, our 2022 program for the
U.S. toothpaste and ORAJEL brands will be to develop recycle ready package
conversions in the tube packaging format. To encourage widespread adoption,
we have worked closely with suppliers and competitors across the industry to
bring tube packaging to recyclable status across North America.

PLASTIC AND PVC REDUCTION
We continuously look for opportunities to reduce or eliminate plastic from our
packaging. We have a specific goal to ensure all non-pharma product packaging is
free from PVC. In support of that goal, we no longer use PVC for any of our
fully-integrated (non-pharma) packaging, and we are committed to eliminating
it from our newly acquired brands. The WATERPIK business over a period of 2
years successfully transitioned to PET, achieving 100% PVC free packaging in
2021. We intend to address the use of PVC in our FLAWLESS products in 2022.

Highlights of 2021 Accomplishments
• Baking Soda - In 2021, we relaunched our ARM & HAMMER Baking Soda in

a refillable shaker to the market. The new shaker has a dual flap cap for added
functionality, eliminates three lid labels and the container lid is now removable
for refill and re-use by the consumer.

6

INCREASED USE OF PCR
In addition, we have a goal to increase Post-Consumer
Recycled (PCR) plastic to a minimum of 25% average across
all global plastic packaging by end of 2025.
By the end of 2021, we achieved approximately 18.4% against that goal.

Highlights of 2021 Accomplishments
• Laundry Fabric Care - Our plastics usage in laundry is a major focus towards

our 2025 goals, as we continue to increase our qualification of PCR addition
across our packaging, navigating the challenges of recycled material supply
availability while maintaining consumer performance. In addition, we are
working with our core vendors to include higher levels of recycled plastic
content. Our liquid laundry today is accountable for 26.5 million lbs. of recycled
material back into our laundry bottles. Our Scent Booster product packaging
provides us with more opportunity to add PCR, proven at 25% and ready to
implement at 50% inclusion. Programs are active on transitioning sleeving
material compatibility with our HDPE containers, to improve material recovery
in the recycling system, without the need for consumers to remove the labels.
These materials are fully certified from the Association of Plastic Recyclers.
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PAPERBOARD SOURCING
Our goal is to source all paper and board packaging from recycled material
and/or sustainably managed forests ensuring compliance for all future product
acquisitions, and in 2021, we achieved 99.8% certified sustainable board against
that target. Compliance standards are in place with paperboard suppliers to
ensure that the corrugated and carton board we use in our packaging is derived
from 100% recycled board materials or sustainably sourced forests and is handled
through the supply chain in a responsible manner. We will continue to partner
with and challenge our paperboard suppliers to meet this lofty goal. All new supplier
partners are directed to meet compliance with our certified paperboard goals.

In 2021, our WATERPIK showerhead business completed a
transition to more sustainable packaging materials across the
entire product portfolio. By investing in a move from PVC to
PETE plastic packaging components, we now have a package
that is readily recyclable for the end consumer.
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