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OUR BRANDS
Delight Consumers with Our Brands & Contribute 
Toward a More Sustainable World

Integrate sustainability into our brands and marketing efforts.

 Utilize our brands to drive awareness and engagement 
around sustainability.

Our brands strive to provide our customers and consumers 
with high-quality, affordable products and to continuously 
deliver in the area of social and environmental responsibility. 
In 2021, our brand teams expanded the positive impact we 
have on our communities through their philanthropic efforts.
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ARM & HAMMER Laundry Detergent Brand’s New Partnership 
with Dress for Success and Your Hour, Her Power® Campaign 
in the Midst of the First Global Female Recession 
Dress for Success is an international nonprofit organization dedicated to celebrating 
and helping women, many of whom are facing underemployment, chronic 
unemployment, or struggling with their economic situations. For these women, Dress 
for Success provides the resources to succeed during this unprecedented time. 

In 2021, the ARM & HAMMER Laundry Detergent brand team partnered with 
Dress for Success on the “Your Hour, Her Power” campaign to empower women 
and lighten their load. The campaign is inspired by the belief that when a woman 
has access to opportunities that can change her life for the better, she becomes 
powerful beyond measure. With the COVID-19 pandemic impacting women around 
the world at disproportionate rates, women now face the first female recession. 
Women are experiencing unprecedented layoffs while balancing business and 
school closures, home schooling, and tending to the daily needs of loved ones.  

The ARM & HAMMER Laundry Detergent brand donated $60,000 
to support the cause and encouraged people via social media to 
participate by donating the equivalent of one hour of pay to help 
women displaced by the pandemic ensure their economic stability. 
The money raised helped Dress for Success provide women access to programs 
that focus on job search support, financial literacy education, health and wellness, 
and entry to a professional network and safe community. 

“We are grateful for ARM & HAMMER Laundry’s support in helping us raise 
awareness and funds during this critical time.  Together, we are celebrating 
the qualities that women share including courage, strength, and resilience 
to help all women regain employment and economic health.”

Joi Gordon, CEO of Dress for Success
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Our VITAFUSION brand celebrated the 5th year of its 
partnership with The Fruit Tree Planting foundation by 
planting in underserved communities across the U.S. and 
supporting their mission of providing delicious nutrition for all.  
According to the Centers for Disease Control and Prevention’s State Indicator 
Report on Fruits and Vegetables (2018), only 12.2% of adults meet the 
recommended daily fruit intake with the driving factors being convenience and 
affordability.  At a time when health and wellness are top of mind, our VITAFUSION 
brand continues to strive towards its mission of providing delicious nutrition for all 
by planting fruit trees in communities across the U.S. who need it most.

In 2021, we: 

• Participated in a 2-day planting event in Los Angeles, CA with brand 
ambassador Tiffany Haddish. This event featured a Satellite Media Tour 
that helped highlight the VITAFUSION brand’s commitment to delicious 
nutrition for all. At the event, Ms. Haddish planted a soursop tree in honor of 
the partnership and spoke to the impact that comes with giving back to your 
community. The team planted a total of 39 trees and distributed 30 trees to 
community members. 

• Planted 35 trees for Concrete Safaris, an organization centered on 
providing fruit trees to underserved communities in East Harlem, NY. 
This planting will provide nutritious, free, healthy produce for Jefferson House 
residents, a low-income housing association in East Harlem.

• Planted fruit trees in San Gabriel, CA and Bay Mills, MI. 

• Continued to plant internationally to support communities across the 
globe with plantings in Brazil and Peru.
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The Fruit Tree Planting Foundation is an international 
nonprofit dedicated to planting edible fruit trees and plants 
to benefit the environment and its inhabitants. Since 2017, 
the VITAFUSION brand has held 313 tree planting and/or 
distribution events around the world through the Fruit Tree 
Project, with 74 events in the U.S. and 239 internationally. 
The VITAFUSION brand and the Fruit Tree Planting Foundation have helped 
increase the accessibility of fresh fruit by planting trees at public schools, 
Native American communities, city parks, community gardens, low-income 
neighborhoods and hurricane-stricken areas. 

“VITAFUSION is deeply rooted in 
health and wellness, making the 
Fruit Tree Planting Project our 
mission to provide communities 
with the nutrients they need.”  

 Michael Vercelletto, 
Marketing Director 
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Our VITAFUSION brand Supported WhyHunger’s 36th Annual 
Hungerthon to Increase Accessibility of Nutritious Foods and Invest in 
Long-Term Solutions to End Hunger by Building Healthy Communities. 
According to the USDA’s Food Security Status of U.S. Households, in 2020, 1 in 4 
households experienced food insecurity. At a time when health and wellness are 
top of mind, our VITAFUSION brand team continues their partnership with global 
nonprofit WhyHunger, dedicated to ending world hunger and advancing the human 
right to nutritious food.

Building off a successful 2020 partnership with WhyHunger, our VITAFUSION 
brand team continued its support by matching donations up to $100,000 in 2021 
to help reach WhyHunger’s Hungerthon goal of raising $1,000,000, which will be 
used to transform communities by providing healthy living opportunities and access 
to nutritional food. This donation directly impacted local food banks, food pantries, 
soup kitchens, and community farms, helping address disparity in food access and 
nutrition during the 2021 Thanksgiving holiday.

According to the USDA, 1 in 6 children is hungry in the U.S., and L’il Critters knows 
how important it is for children to receive the proper nutrition for their learning, 
development, and growth. For #NoHungerHolidays, the L’IL CRITTERS brand 
matched $50,000 in donations to supplement up to 600,000 meals which have 
helped many children and families have a healthy and happy holiday.

 “VITAFUSION is committed to taking fruitful steps towards a healthier, 
happier world. Through our partnership with WhyHunger, we look 
forward to supporting long-term solutions to end hunger while 
continuing to help people achieve and maintain a healthy lifestyle. 
Nutrition is a priority, and we recognize that malnutrition primarily 
stems from a lack of access.”  

Michael  Vercelletto, Marketing Director 
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OUR FIRST RESPONSE BRAND EMPOWERED WOMEN’S 
MATERNAL HEALTH JOURNEYS WITH DIVERSE 
STORY-TELLING AND CAUSE AWARENESS CAMPAIGNS.
As the manufacturer and distributor of FIRST RESPONSE pregnancy test kits, we are committed 
to empowering women’s maternal health journeys through education and awareness through 
reputable cause marketing partnerships.

In 2021, we: 
• Supported National Infertility Awareness Week (NIAW) with the following partners:

• Pregnantish “This is What Infertility Looks Like” campaign. The campaign showcased 
diverse storytelling and faces of infertility and was featured on Pregnantish social 
channels, in a syndicated Glamour article, as well as a segment on NBC New York. 

• RESOLVE: The National Infertility Association in their United to RESOLVE virtual 
event for NIAW. 

• Continued our commitment to addressing maternal health inequities with ongoing support of:

•  Black Mama’s Matter Alliance (BMMA) 2021 Black Maternal Health Virtual Conference 
sponsorship at the ‘Change Maker’ level which was highlighted via social, in the BMMA 
newsletter, and throughout the conference. 

• Every Mother Count’s virtual event for Mother’s Day, MAMAthon and end of year 
campaign for Giving Tuesday, pledging to match all donations made for each campaign. Our 
FIRST RESPONSE brand team helped increase donorship, visibility and further drove 
engagement and awareness of EMC’s mission via influencers, including Kelis Rogers, 
Rosanna Javier, and Sydney Leroux for Mother’s Day and Kyra Epps, Melanie Fiona, Ashlyn 
Harris, Cristal Allure, and Maddie Obray for Giving Tuesday.
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OUR TROJAN BRAND PROTECTED 
COMMUNITIES WITH SEXUAL HEALTH 
PROGRAMS, EDUCATION, AND DONATIONS.  
As the manufacturer and distributor of TROJAN brand condoms, we 
are committed to complete sexual health through education, and 
increasing awareness among young adults in the U.S. about the risks 
of unprotected sex – notably unintended pregnancies and sexually 
transmitted diseases (STDs). 

In 2021, we: 
• Continued our partnership with youth sex-ed nonprofit, HiTOPS, by sponsoring its 

annual half-marathon race last November in Princeton, NJ. HiTOPS works to foster 
strong and healthy young people of all identities by providing inclusive sex education 
and LGBTQ+ support for young people throughout New Jersey. Trojan was the race’s 
“Finish-Line Sponsor,” donating and helping to raise thousands of dollars for the organi-
zation. Trojan and employees from across Church & Dwight volunteered to help on race 
day and hand out product from the TROJAN, ARM & HAMMER, OXICLEAN, VITAFU-
SION and BATISTE brands and more to participants and supporters.
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• Converted a production line in our Colonial Heights, VA plant to produce 
latex gloves in response to the nationwide shortage of personal protective 
equipment caused by the COVID-19 pandemic. Our team at Colonial 
Heights developed the process from start to finish, working cross-functionally 
across the company, and produced ~300,000 latex gloves. 16,000 gloves 
were donated in Q4’21, with the remainder set for donation in Q1’22.

• Worked with the Condom Collective – a youth-led grassroots movement 
to make the U.S. a sexually healthy nation – to donate more than one 
million condoms to student-run safe sites in a peer-to-peer program on 
college campuses. 

• Donated vibrators to health organizations across the country to further our 
mission of sexual health education and avoid destruction of excess inventory.

• Continued a tradition of donating more than one million condoms to 
health departments across the U.S. annually as a part of a long-standing 
partnership with the National Coalition of STD Directors. Together, we 
refocus attention, resources, and consumer education on condoms as 
a highly effective form of STD and unintended pregnancy prevention. 
Through this partnership, which is referenced on our condom boxes, we 
also continue to support the “Condom Connect” Initiatives.
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TERRACYCLE® AND THE 
ARM & HAMMER BRAND CONTINUE 
POUCH RECYCLING PARTNERSHIP 

In 2021, we continued our partnership with TerraCycle® to provide innovative recycling 
solutions for ARM & HAMMER and OXICLEAN brand plastic pouches. Since its launch 
in 2018, the program has diverted 87.1 thousand baking soda and laundry pouches from 
landfills thanks to 10,600 recycling locations around the country. In 2021, we saw a 38% 
increase in sign-ups for new recycling locations from 2020.

An estimated 400 million toothpaste tubes end up in landfills across America every year. 
The ARM & HAMMER brand team has partnered with TerraCycle® to create a way for 
consumers to curb this issue. The program is similar to the recycling program we have 
for our ARM & HAMMER and OXICLEAN brand single dose detergent pouches, in that 
consumers can go to our website to download a shipping label to return their empty 
tubes to TerraCycle®, who will process them. We are excited about this partnership and 
will be calling out the recycling option on-pack during our upcoming packaging refresh. 

The OXICLEAN brand launched media campaigns focused on the 
sustainable behavior of preserving the clothes and things you love. 
In partnership with Treehugger and The Spruce Décor online platforms, we got the word 
out to consumers about simple ways to make the things you love last longer. Keeping 
clothes looking newer longer and saving stained furniture and clothing is what our 
OXICLEAN brand is all about. The content drove strong relevance, significantly 
increasing consideration intent among younger consumers. 
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The ARM & HAMMER Pet Care brand is passionate about 
pet adoption. In 2021, the brand continued its mission in 
supporting overlooked shelter cats through its partnership 
with the ASPCA, and animal shelters across the nation, to 
raise awareness for pets needing loving homes. This included: 

• Dedicating a shining light on ‘purrfectly impurrfect cats,’ a campaign through our 
ARM & HAMMER Feline Generous platform which grew to include two annual 
tent-pole events. Through this platform, ARM & HAMMER Pet Care brand team 
is committed to donating a minimum of $50,000 annually to animal shelters.

• 1st annual partnership with the ASPCA in June in honor of National 
Adopt-a-Shelter-Cat Month to highlight senior cats, during our “Senior Tails 
Giveaway”. After receiving over 2,500 submissions, three winning shelters 
received $2,500 each. 

• In honor of National Cat Day on October 29, the brand launched its “Unsung 
Heroes” Giveaway to recognize the committed staff and volunteers at cat 
welfare organizations who go above and beyond to help purrfectly impur-
rfect shelter cats by meeting their physical, emotional, and medical needs. 
After receiving over 4,500 entries, three winning shelters were awarded a 
total of $30,000, and Kris Kaiser was named our AdvoCAT of the Year for her 
work as a foster for special needs cats at Bitty Kitty Brigade in Minnesota.

• Continuing our tradition of donating litter to shelters around the country 
through our plant network, providing over 1,000,000 pounds in 2021.
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THE ARM & HAMMER BRAND TEAM 
SPONSORED STEM COMPETITION 
ODYSSEY OF THE MIND™ 
In 2021, we continued our partnership with Odyssey of the 
Mind™, an international STEM competition where students in 
kindergarten through college work together to solve creative 
problems at the regional, state, and world level. 
For over 170 years, the ARM & HAMMER brand has been committed to encouraging 
inventive problem-solving from the kitchen to the outdoors, to the classroom, 
empowering millions of consumers to dream up countless versatile uses for the product. 
In 2021, our continued support of Odyssey of the Mind and STEM education included: 

• Sponsoring a problem where teams will use ARM & HAMMER baking soda 
as a key element in their solution and performance. 

• Providing $100,000 in sponsorship grants to help more student teams 
participate in the program. 

• Providing an augmented reality “Hammer Force” mobile game that teaches 
students about the power of baking soda in practical scientific applications. 

• Sharing virtual content at Odyssey of the Mind™ World Finals in May 2021 to 
provide edutainment to the thousands of teams and families in attendance. 

This partnership will help us to advance our mission of championing innovative 
thinking and we are excited to see the creative solutions these powerful young 
minds come up with as we continue our support in 2022!
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OUR SPECIALTY HAIR CARE BRANDS 
PARTNERED WITH CONSCIOUS BEAUTY 
AT ULTA BEAUTY™  
Conscious Beauty at Ulta Beauty™ empowers consumers withtransparency and choice 
to be able to identify clean, cruelty free, vegan, and sustainably-packaged brands 
and products. It also highlights brands that positively impact our communities and planet. 

In addition, to observe International Women’s Day, the BATISTE brand team 
sponsored the “See Her, Hear Her” one-hour special with iHeart Radio, 
celebrating the lives of women in music, including Gwen Stefani and Cardi B. 
With this, the BATISTE brand team donated $100,000 to Vital Voices, a nonprofit 
focused on extending the voices of women changemakers.

The Specialty Hair Care brands met the qualifications 
for the pillars below:

BATISTE® - Sustainable Packaging 
VIVISCAL® - Clean Ingredients 
TOPPIK® - Clean Ingredient 
NAIR® - Clean Ingredients
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