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PACKAGING
Utilize ConsumerFriendly and
Environmentally
Responsible Packaging
Ensure greater than 95% of global
product packaging is recyclable by the
end of 2025.
Ensure all non-pharma product packaging
is free from PVC, including timely
elimination from newly acquired products.
Source all paper and board packaging from
recycled material and/or sustainably managed
forests ensuring compliance for all future
product acquisitions.
Increase Post Consumer Recycled plastic to a
minimum of 25% average across all global plastic
packaging by end of 2025.
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We are committed to developing and producing
consumer friendly and environmentally responsible
packaging improvements across all our global brands.
As part of our Post Consumer Recycled (PCR) goals, we will drive
down the usage of virgin plastics across the portfolio and will look
to alternative non-plastic solutions where possible.

PLASTIC PACKAGING STRATEGY
Aligned with our overall sustainability objectives, and in
recognition of the global challenges around the use of plastic in
packaging, we continue to uphold our plastic packaging strategy,
which was developed in 2019. We want to ensure that our plastic
packaging has the minimum impact on the environment, and we
plan to achieve this with three focus areas:
1. Plastic should be eliminated or reduced from our packaging
wherever it is practical. This means seeking non-plastic
alternatives from across our supplier base. Plastic should also
be reduced in weight where it is not deemed necessary for
product protection and integrity.
2. Plastic recyclability will be increased through a combination
of plastic component simplification and consumer education.
During development, we will seek solutions to make plastic
packaging free from contaminants that prevent recyclability.
This can include moving from multiple plastic materials,
which cannot be separated, to a mono material structure, or
removing metal from plastic packaging.
3. Plastic sustainability should be grown through increased
circularity. We continue to increase the amount of PCR plastic
across our packaging and will increasingly look to source
plastic from sources that actively remove pollution from our
Earth’s oceans.
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PACKAGING RECYCLABILITY
We have improved overall recyclability across our broad portfolio of
products, with global recyclability increasing from 71% in 2018 to 85% in
2020. This equates to 60 million pounds of recyclable material recovered
from packaging waste stream every year.
In addition to our relationships with the Sustainable Packaging Coalition,
Association of Plastic Recyclers, Recycled Paperboard Alliance and
Western Michigan University, we have now become members of the U.S.
Plastics Pact. The primary focus is to work with like-minded corporations
to drive improvements in overall recycle capabilities, materials and
systems towards a circular economy.
We have engaged strategic open innovation supply partners to
implement improvements to assist in achieving our sustainability goals,
including investigations into alternative material formats to drive more
environmentally sustainable packaging.
Showing commitment to sustainability, R&D resources in packaging
sustainability increased by 100% to help drive all of our sustainability
activities.

RECYCLABLE CLEANER BOTTLES
Driving towards our goal to be 95% recyclable by the end of 2025, spray
cleaner bottles were identified as a unique and necessary challenge to
redesign for recyclability. Color in PET bottles is not widely accepted
in the mainstream recycling. Making the switch to clear PET means our
bottles are now widely recycled and accepted for PET curbside recycling.

LAUNDRY FABRIC CARE SUSTAINABILITY
In 2019 we established a goal of 25% Post-Consumer Recycled (PCR)
plastic resin by the end of 2025 across all plastic packaging. Continuing
our support of this goal, in 2020, we have moved all liquid laundry
containers to 26.5% PCR. This equates to an extra 1.3 million pounds
of recycled material back into our laundry bottles! For our laundry
additives, our Scentsations Scent Booster bottle now has 25% PCR, and
will be increased to 50% in 2021.
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PVC ELIMINATION
We have eliminated the use of polyvinyl chloride (PVC) in all
non-OTC product, primary packaging and are committed to
eliminating it from our newly acquired brands/products.
Our WATERPIK brand is exemplary of this practice and
commitment. The recently acquired WATERPIK brand first
eliminated 50% of PVC packaging and then achieved 90%
elimination by the end of 2020.

The brand will be 100% PVC free in 2021.

PAPERBOARD SOURCING
In 2020, we achieved 99.8% certified sustainable board against
the target of 100%. Compliance standards are in place with
paperboard suppliers to ensure that the corrugated and carton
board we purchase for our packaging is 100% recycled board
materials or from sustainably sourced forests and is managed
by our supply chain in a responsible manner.

CONSUMER EDUCATION OF
PACKAGE RECYCLING
BLACK PLASTIC
We were very active during 2020 in testing a color pigment, detectable by scanners and
sorting technology at recycling facilities across the U.S., so that more colored plastics
can be recycled. This test was conducted with the Association of Plastic Recyclers (APR)
working group. The group has demonstrated the importance and validation of this
technology, as a way to expand on available recyclable material. Using this data, the APR
Polyolefins committee has approved the use of “Widely Recyclable” recycling claims in
near infrared detectable colorants. The proposal is awaiting final approval by the APR
leadership. Once completed these efforts will enable millions of plastic packaging to be
recyclable with this sortable color technology.

During 2020, we continued the use of HOW2RECYCLE®
labels through our partnership with the Sustainable
Packaging Coalition. We applied approximately 1,300
HOW2RECYCLE labels on our North American packages.
Our WATERPIK brand updated their product packaging
to include HOW2RECYCLE labels on 70% of their U.S. and
Canada products. HOW2RECYCLE labeling will continue to
be a priority in all future acquisitions. This program is highly
beneficial to the recycling industry by informing consumers
what should and should not be recycled through clean and
simple communication, helping to drive the circular economy.
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